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Overview

A Advertising literacy?
A Advertising literacy in Flanders

A Children and advergames
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A Further research:



ADVERTISING LITERACY?




Chi | dan@youngstersO e X p o adwvertising increases:
25.000 ad messages / year
Number increases

Children/youngsters important target group:
More money, more expenditures
Impact on family purchases (indirect & &idsfluenceb pestérp o we r G
Importance of habits and brand preferences

New media -> new advertising formats



Media use
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