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Overview 

 

Å Advertising literacy? 

 

Å Advertising literacy in Flanders 

 

Å Children and advergames 

 

Å Further research: 



ADVERTISING LITERACY? 



Past decadesé 

ÅChildrenôs and youngstersô exposure to advertising increases: 

Å25.000 ad messages / year 

ÅNumber increases 

 

ÅChildren/youngsters important target group: 

ÅMore money, more expenditures 

ÅImpact on family purchases (indirect & ókidsfluenceô, ópester powerô) 

ÅImportance of habits and brand preferences 

 

ÅNew media -> new advertising formats 



Media use 





bŜǿ ŀŘ ŦƻǊƳŀǘǎΧ 



Consequenceé 

Blurred lines betweenô creativeô advertising and ódeceptionô 

Video game or advertising? 


